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Abstract: Demagogy of the media within the virtual perceptual reality of social networks on WWW
as information and / or manipulation with the goal of realizing individual and / or group interests. The
social networks which we are using online for information and communication are both the message
and the medium. We use it as a classic medium for transmitting, sublimating, creating information
with existent feed-back of identical, similar or contradictory intents. The way of presenting us within
this media is a kind of message about the sop intent of the opposing ones but also of those who
"follow, read, communicate with us". If social networks are used for online journalism, we allow more
people access in a difference from ,,classic* journalism and at the same time we have the possibility
that, at the time of creation, we have a commentary on the social networks as well as a kind of
marketing of our own messages and of our media. Do we live the virtual world of real social
communication with the goal of comprehensive information of our own being, or does that real world
of virtual social communication create us as part of the binary code of our own thinking?

Key words: demagogy, information, manipulation, social media, message, journalism,
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Introduction

The aim of the paper is to define the role of social networks on the WWW within the
assumption of whether there is any information or manipulation in the reflection of demagogy
of the media in virtual perceptual reality:

a) In order to explain the "and / or" the possibility that the media itself is the source of
information and / or manipulation to confirm the thesis that "Conspiracy theories do not exist,
but it works." (Hadziali¢, Sabahudin, 2010).; b) In order to establish the fact that even the
sincerest ideas for advancing the existence of mankind can become their own opposite
(Opennheimer, Robert, 1947) with the aim of manipulating the sequence of events that
ultimately leads to control of thoughts and actions.; c) In order to detect hidden agendas
within the use of information collected from social networks, they are analyzed and
manipulated by governing structures with a focus on controlling possible future actions of
their own citizens (NSA, 2013).; d) In order to deal with the problem of everyday
"bombardment” with excessive and unnecessary flash information that condition certain
reactions with the aim of manipulating our consciousness in the direction of assumed
intentions in the model and the state of something called social networks as the assumption of
total and / or mad/insane (Maciedo, Mladen, 2013) awareness that, through the social
networks, tell us about the end of history we know.; e) In order to find solutions that in the
modern Agora (a central public space in ancient Greek city-states), that could appropriately
become the use of social networks, to create preconditions that, avoiding manipulation, we
create the possibility of mutual information with the aim of improving everyone's prosperity
with the goal everyone for one and one for everyone. No matter how utopian it sounded
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"Avelange was the snowflake at the beginning"” (Hadzialic, Sabahudin 2009) in the space and
time where manipulation is the subject of all sorts of information we know, even when we
talk about online journalism.; f) In order to present the potential positive role of social
networks on the WWW with the aim of realizing the promise of the Internet, that his/her full
incarnation as the individual will be experienced as immediate, at the same time as the
creator, participant but also the perpetrator of this/her own guidelines presented on social
networks. However, at the level of communication theory, "it complains that the political
public on the Internet substantially promotes its privatization, because the individual can use
the possibilities again only as an individual and thus avoids the effects of filtering that are
coming from the representative public and communication among the present ones*. (Mayer,
Thomas, 2003).

1. Pro et contra of the observation of theoretical framework

The attractiveness of direct/immediate and many-to-many communications includes its pro,
but also cons observations. Namely, within social networking, with the advantages (which are
sometimes also flaws, depending on the way of use) that are reflected in: a) instant,
momentary communication of all with everyone; b) the infinite ability to store information in
the unit of time; c) shaping the desired information without (it is only possible afterwards in
the case of obscenities, hatred, racial and gender prejudices, etc ...) censor control (Raabus,
Carol, 2017); d) photos, videos, texts, comments, responses generated by our wishes and the
freedom of communication, e) exchange of information with the aim of improving their own
knowledge... in front of us lays down the same, if not even the bigger form of flaws (which
often become the advantages, depending on the mode of use) that are reflected in: 1)
manipulation of information through lies, deception, shalf-truths, propaganda within created
groups, individual interests, and targeted topics; 2) testing and directing (read: manipulating)
public opinion for the needs of certain politicians (Markandey, Virat, 2012), group (Keller,
Jared, 2010) and / or marketing products (DeMers, Jayson, 2014) through seemingly simple,
"innocent and naive "communication panels/riddles.

2. Demagogy of the media - testing of the assumptions

Demagogy of the media within the virtual perceptual reality of social networks on the WWW
as information and / or manipulation with the goal of realizing individual and / or group
interests is interesting starting axiom of possible perceptual responses. Let us go in medias res
- from the point of view that the medium is the message (McLuhan, Marshall, 1967) and in
which way we can view social networks within the form of Makluan's assumptions? The
social networks we use online for information and / or communication are both the message
and the medium. How? First, we use it as a classic medium for transmitting, sublimating,
creating information with existent feed-backs of identical, similar or contradictory
intents/purposes. Secondly, the way we present it on the media is a kind of message about the
intentional intent/purpose of the opposed ones, but also the ones who thinks like us and who
are "following, reading, communicating with us". Thirdly, if we use social networks for
online journalism, we allow far more people access to information as opposed to “classical”
(old school) journalism and at the same time we have the possibility, through the above-
mentioned thesis many to many, that we have, at the time of creation - over the social
networks, comment , but also a kind of marketing of our own messages and our media. Social
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networks are a unique example of unification of information, but also of power within a
media that has a "social™ prefix. Is that right? Perhaps it is a "social™ but "controlled social
medium. We should outline and explain mentioned with the methodological, clear and
concrete examples of practice, but first of all we should bring closer, in general, the use of the
Internet in 2017. (3.77 billion users): The top five WWW browsers (Google Chrome,
Microsoft Edge, Mozilla Firefox, Safari, Opera) cover 98% of the online community, while
only 2% of the other web browsers belongs to the online community, that, even within the use
of social networking, creates a problem: A) Who controls those browsers and pages you visit
within social networks (Edwards, Jim, 2016); B) How is designed (which information from
our surfing collects and to whom it is delivered to); C) To whom social networking
information is provided to (Slade, Hollie, 2014) and how (Bort, Julie, 2016).

Graph. 1.
(global global desktop web browser market share statcounter 2017 - http://gs.statcounter.com/ )

Chrome Safari UC Browser Firefox Opera

54.57% 14.59% 7.86% 6.08% 3.89%  3.74%

Browser Market Share Worldwide - October 2017

And we come to numbers that exceed all expectations of the normal (only for someone who
does not understand the meaning of communication through the network) understandings
within the assumptions of communication: E-mail: 3.7 billion email users around the world
will be up until the end of 2017. (Tschabitscher, Heinz, 2017); « 205 billion email messages
will be exchanged each day by the end of 2017. (Tschabitscher, Heinz, 2017);

Websites and Web Hosting (Hosting Facts, 2017): 43% of the most visited million pages
are based in the United States; « 58.8% of the most visited blogs are based on WordPress;
There are even 363.3 million Tumblr blogs.

Graph. 2.

(http://www.internetworldstats.com/stats.htm)
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Source: Internet World Stats - www.internetworldstats. com/stats.htm
Penetration Rates are based on a world population of 7,519,028,970
and 3,835 498,274 estimated Internet users in June 30, 2017
Copyright ® 2017, Miniwatts Marketing Group
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Domains (Verisign, 2017): There are 329.3 million domains registered; « The most expensive
domain (sex.com) in 2010 was sold for as much as $ 13 million. Internet users: There are as
many as 3.85 billion Internet users in the world; « Of this, 1.9 billion comes from Asia; ¢ 650
million people access Internet from Europe; » The country with the largest number of internet
users in the world is China, which accounts for nearly 700 million. Social networks
(Zephoria, 2017) and (Greenwood, Shannon, Perrin Andres and Duggan, Maeve (2016):
The number of active Facebook users in August 2017 is 2.1 billion; ¢ Facebook users are 76%
female (out of 100% of all females) and 66% male (out of 100% of all males; « The average
age of a Facebook user is 40 years; « Every day it is send 175 million Tweets;  LinkedIn
counts as many as 500 million users (Darrow, Barb, 2017); « Google+ uses 111 million active
users (Wikipedia, 2017).

Graph. 3.

(http://www.internetworldstats.com/stats.htm)

WORLD INTERNET USAGE AND POPULATION STATISTICS
JUNE 30, 2017 - Update

. e (2017Est) | % of World | 30 dune2017 | Rate (% Pop) | 20003017 | Users s
Africa 1,246.504,865 16.6 % 388,104,452 311 % 8,497 0% 101 %
Asia 4,148,177 672 552 % 1,909,408,707 46.0 % 1,570.5% 498 %
Europe 822,710,362 10.5 % 650,558,113 791 % 515.0% 17.0 %
Latin America / Caribbean 647,604,645 8.6 % 392,215,155 60.6 % 2,070.7% 102 %
Middle East 250,327 574 33% 146,972,123 58.7 % 4.3743% 38 %
North America 363,224,006 48 % 320,059,368 88.1 % 196.1% 83 %
Oceania / Australia 40,479,846 05% 28,180,356 69.6 % 269.8% 0.7 %
WORLD TOTAL 7,519,028,970 100.0 % 3,835,498,274 51.0 % 962.5% | 100.0 %

NOTES: (1) Internet Usage and World Population Statistics updated as of June 30, 2017 {2) CLICK on each world region name
for detailed regional usage information. (3) Demographic (Population) numbers are basad on data from the United Nations
Population Division. (4} Internet usage information comes from data published by Nielsen Online, by ITU, the International
Telecommunications Union, by GfK, by local ICT Regulators and other reliable sources. (5) For definitions, navigation help and
disclaimers, please refer to the Website Surfing Guide. (8) Information from this site may be cited, giving the due credit and
placing a link back to www.internetworldstats.com. Copyright € 2017, Miniwatts Marketing Group. All rights reserved worldwide.

Mobile

 Over 5 billion mobile phone users around the world; « 44% of the world's population will
have a smartphone by the end of 2017. (Sui, Linda, 2017)

And now we come to the methodological-logical sequence of human survival, where in the
center of human's experience of the world and of himself/herself as one of the most important
questions the question is raised the question of freedom (From, Erich, 1994). Freedom is
linked to the existential guestion about the overcoming of each immediate challenge and the
opposition to every misunderstanding, degradation and / or destruction during the course of
civilization development (is it? — in the last 100 years has been killed more people then in the
past 2000 years). On the social networks are more than two billion users from the planet Earth
who are sitting in their homes, talking online, reading news online, watching video and movie
records, negotiating, falling in love, wrangle, arguing, inviting protests (Taylor, Chris, 2011),
call for devastation of the governments (Radio Free Europe, 2013) or control by governments
towards their own citizens (Otta, Evelien, Rousseau, Ronald, 2002). So the question is how
close is the real and unreal interaction, and how thin is the line between genius and madman,
when it comes exploitation and the (mis)use of social networks? Do we live the virtual world
of real social communication with the goal of comprehensive information of our own being,
or does that real world of virtual social communication create us as part of the binary code of
our own thinking?
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3. The message as the medium of socialization - the medium as the
socialization message

Answers to these methodological questions are not hidden in the cheaply way of everyday life
transferred into the virtual world of legitimate constants, but in the media itself or in the
message, depending on whose follower are we of the possible media intentions. Namely, the
answers are hidden in something entirely different but different. I'm going to be blasphemous,
brutally-painfully different: Variable, or, in other words, changeable, in this case, is the
message, but also the media that change depending on the perception / recognition mode by
the side of communicator but also by the side of the consumer of information. Example: A
Facebook message with a photo where you are in-a company with a well-known poet and / or
journalist can be differently read by your virtual, but also real (who are that in the real world)
friends depending on their social, psychological, gender and / or voyeuristic profile (Grainger,
Charlotte, 2017). That is how everything will be read in social networks. Given that we
should not omit the most basic assumption that is aimed at understanding of this kind of
communication: the goal is to recruit someone for something. Whether it is respect, product,
and / or service depends on the way of presentation as well as depends on the way how to
formulate the possible information. But we have to be careful not to overdrive in anything.
Even in something as banal/cheaply as it is advertising, to avoid happening, as it was claimed
by THE GUARDIAN (Sir Martin Sorrell, 2012) as he is not convinced, that FACEBOOK
will succeed as a good advertising medium. Yes, | might agree with the above because, on
one side, we have a social network that focuses on information and communication, but also
vice versa on the one hand, and on the other hand someone wants to turn it into an advertising
medium. Still, realistically speaking, even if we agree with the above mentioned, do today, as
communication is all within the study of the media, and is that all is advertising, or advert,
regardless if ge do it on the social and / or business binary way? Yes, | think that we can keep
on one and the other as interactive forms of identical intents/purposes. Regardless if we would
like to shape it as basic communication or something else. The only problem is if it happens
to us as with the photo that is in front of you. And where do not you know if you're up or
down.

Photo 1. (what is reality?)
(Photo by Erik Johansson: http://hypenotice.com/artwork/photo-manipulations-by-erik-johansson/11/)

The fact that FACEBOOK as a social network has really created the preconditions for
becoming a medium of the socialization message, but the message of socialization of the
media as well, however, leads us into doubts if we perform a comparative analysis of the
journalistic stigma, which is, in this case, realized through online journalism on social
networks. What are we facing?
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Table 1. - (online journalism on social networks) - In general vs. In particular

ONLINE JOURNALISM
IN GENERAL (Craig, Richard, 2005)

JOURNALISM ON SOCIAL NETWORKS IN
PARTICULAR

The online audience of the news, in many
respects, looks more like the audience of
specialized cable channels than on a radio or TV
audience.

The online social media audience is already in the
fact that it is able to cover literary all in a
favor/advantage of classical online journalism for
which we need to focus on a particular link - in
this case, on the posts are links to everyone, for
all, and everywhere.

Online news creates a team (journalist, web
designer, editorial board).
Understandably, susceptible, accurately
(depending on the respect of the basic postulates
of the journalist profession - ethics, codex and
morals).

News on social networks creates an individual /
group and there is no respect for the basic
postulates of the journalistic profession (ethics,
codex, morality), but only indications of future
constraints and warnings, and we know that after
the execution of some (evil)act and/or crime it is
difficult to correct the curved river.

Informing at the moment of the event happening
with the possibility of placing live content (video,
audio, photo)

Informing at the moment of the event with the
possibility of placing live content (video, audio,
photo). And immediately, of course, we ask,
where is the "catch 22"? In the fact that
information depends on whether an educated
journalist or uneducated manipulator placed the
information on social network - an individual /
group with an aim of focusing the public on a
particular topic or news.

Interactivity of presented contents at the time of
placing of the information. Recognizing quality
and reactions to it.

Interactivity of presented contents at the time of
placing of the information. The problem with
(journalism on social networks lays within the
fact that "it's not hard to write, it's hard to know
how to write" (Hadziali¢, Sabahudin, 2010)

Creative thinking
(improvement of the ways of news reporting)

Creative and recreational thinking (improvement,
but also so-called- relaxing, recreational
journalism one to many and many to one)

Focus on informing of the targeted audience

Focus on informing of the targeted audience, but
also intermittent hitchhikers (who are currently
are online and chat with the person who is just
reading and / or watching the presented online
news) of the news.

Benefits of media presenting or selling news over and through social networks (greater
number of users, diversity of readers - levels of education, interests, gender) can often turn
into flaws. Targeted? Maybe. Let's try to explain it methodologically. Yes, the fact is that
socialization or the establishment of more social way of communicating on the Internet got its
culmination through social networks, but at the same time presented us a mosaic of various
forms of manipulation apriori and aposteriori, from the moment of presenting the news to
the creation of what comes out from the direct use of the news.
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4. Southeast Europe as a modus vivendi of uneducated virtues

Table 2. - (journalism vs. and so call “journalism™)

JOURNALISM ON SO CALL ,, JOURNALISM*
SOCIAL NETWORKS ON SOCIAL NETWORKS

News published via social networks aboutthe | The news is _liked* ﬁb (the relationship

removal of the plates with Cyrillic inscriptions | peryyeen journalism and yellow journalism on
from the buildings of state institutions in Vukovar | ¢jaj networks) by a side of one national corps

(Croatia), in October 2013 with the purpose of | (i this case — Croatians) and "shared" with its

supporting this. own commentary across the FACEBOOK with
the aim of unifying as many people as possible
who thinks the same as the one who started
»sSharing” the news.

News published via social networks aboutthe | The news is _liked™ Eb (the relationship
removal of the plates with Cyrillic inscriptions | hatween journalism and yellow journalism on

from the buildings of state institutions in Vukovar | ¢,jal networks) by a side of one national corps

(Croatia), in October 2013 with the purpose of | (in, this case — Serbians) and “shared" with its own

discrediting the support of the mentioned. commentary across the FACEBOOK with the aim

of unifying as many people as possible who

thinks the same as the one who started ,,sharing*
the news.

News published via social networks aboutthe | The news is _liked" ﬁb (the relationship
removal of the plates with Cyrillic inscriptions | papyeen journalism and yellow journalism on
from the buildings of state institutions in Vukovar | ¢5jaj networks) by a side of one national corps
(Croatia), in October 2013 with the purpose of | (i, this case - both — Croatians and Serbians) and
traying to find the solution for the problem. “shared” with its own commentary across the
FACEBOOK with the aim of unifying as many
people as possible who thinks the same as the one
who started ,,sharing” the news.

The message as the medium of socialization - the media as the socialization message within
social networks, regardless if we are talking about FACEBOOK, Twitter, Pinterest, Linkedin,
Flickr, Instagram or any other online social network has brought to us, has undreamed
possibilities of information, although also manipulation by presenting us the medium in its
fullness — of demagogy. Remembering the Agoras by comparing this Square from Athens
with the place of confronting the attitudes, opinions, news, videos and photos that we have on
social networks, | would always have made decision for ... Agoras. Why? Agora was a direct
talk face to one face, face to many faces and vice versa while for FACEBOOK it is possible
that we have: a) A large number of false profiles on social networks with the aim of
manipulating uneducated individuals; b) A large number of false, so-called test information
before "releasing™ information through our media to a targeted audience

Let's name just five common mistakes on social networks when we talk about journalism: 1.
Incorrect measurement of the information presented through the number of "likes” “share™.
Namely, no matter how much our fans or all those who share our news online or share our
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news, we cannot know to what number of readers, listeners or viewers this news has reached,
often because of the secretiveness of his / her friends, but also because of the fact that within
his / her friend's group there may not be any interest in our news at all. In this case, he/she is
here with us because of prestige (so that he/she can say in his groups that he/she is a follower
and that he/she is “sharing” our news) and nothing more. Because it does not matter what
your footprint is in the social network if your fans do not comment on your news and thus
attract even those who would never read your news. In this way, if your fan comments, he
also attracts friends from his/her circle who can be hooked on your posts not because of you,
but because of his/her orientation towards you; 2. If we have our magazine / newspaper and /
or TV / radio channel, the most common mistake is to suddenly want to have a presentation of
their media on all social networks that exist. It is far better to choose one or two, and on that
social network have a permanent ability to place the information. If we open a bill to the
many of it, we are lost in the maze of freshness and the inability to regularly update our
information on all social networks.; 3. It is not enough just to place news / information and
thus to meet the basic postulate of news and social media presentations. It is even necessary to
have a person who will respond to comments on the social networks related to the actual news
and perhaps in this way enable the editorial staff to further develop the news and create new
information.; 4. Sociality is isolated in accordance with interest and therefore, regardless of
whether we are the medium that is focused on particular topics and having its own audience,
it is sometimes ok to step aside from our own public (social networks allow us that free of
charge) and direct to the audience of different directions with the aim of gaining views and
opinions about the presented news / information.; 5. There is a thought that "our destination is
never a place but a new way of observing things" (Miller, Henry, 1891-1980). So our medium
that use social networks must have a properly elaborated "map of the road" of behavior and
creation of news / information on social networks. If we are only randomly present, with no
targeted strategy of appearance it is difficult to attract the followers of our posts and thus the
users of our information services.

Conclusion

Being convinced that social networks & social media are the tools that can be of utmost
importance for future forms of communication: a) Between individuals and individuals; b)
Between individuals and groups; c) Between groups and communities and d) Among all the
above...l believe that the above methodological assumptions, aimed at understanding the
hypotheses set out in this paper, can be implemented in the environment / within social
networks & social media of the virtual world, as well as in their closer and wider
communication environment of the real world. The basic precondition for this is the play of
general human emancipation through communication also on social networks & social media
with the full moral responsibility of journalists & media messengers whose behavior has to be
transmitted from traditional to new media according to the basic code and ethics of the
profession (Hadziali¢, Sabahudin 2014). The assumptions are there, but it will depend not
only on individuals but also of becoming ore serious as the wider community that the
backbone of a social contract that we call the State are made of people and their particularities
reflected through the groups or communities in which they live. Social Networks & Social
Media can be an extremely powerful tool for just something like that. If we use it in
accordance with the methodological terms of this paper.
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An nescis, wires me, quantila prudentia mundus regatur (Don’t you know, my son, how little
wisdom can be used to manage the world?) Exactly social networks and social media can be
the driving force of directing, hoping, and ultimately intertwining virtual and real
relationships of the individual, group, and / or community, as far as we feel that we are far
from it, bearing in mind the fact that we have long since passed from Gutenberg to the
Hologram Galaxy. Why shouldn’t we, then, tame it and make it, above all, human, just by
using social networks & social media.
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